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+ Health issues frequently seen central to justify choice of low tar
(rather than full strength).

« Generally expressed as ‘they’re not as bad for you’.

¢ Clear link between this view and seeing low tar as a substitute for
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Emotional Reasons

* Less harmful low tar cigarettes hence can be associated with
higher self esteem.

+ A minority saw low tar as a stage on the way to quitting smoking.
« However, more common was sense that low tar was a way of
making quitting less urgent or necessary.
« All of the above largely related to concerns over health.
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purchases are spontaneous one-offs in bars and pubs. The concern is Hamlet is not penetrating
this younger social environment.)
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created its "Accommodation Program" to "serve as a link between the tobacco giant and the
hospitality industry." Since then, Philip Morris and other tobacco companies have partnered with
national and state restaurant associations, licensed beverage associations, and gambling
associations as key third parties to publicly oppose smokefree ordinances. In addition to targeting
hospitality trade groups, the tobacco industry pays and/or sponsors scientists and researchers to
challenge the credible science of secondhand smoke, to label it "junk science”, and to research
and testify in favor of ventilation as a solution to secondhand smoke exposure.)
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ﬂTﬂﬂl’JNuTU‘Uwﬂﬁﬂﬂuﬂé (This is also a useful resource to share with the media at the
beginning of a smokefree campaign. Educate the media on tobacco industry tactics before they
occur so Big Tobacco's actions are portrayed to the public as they truly are: premeditated and

organized dirty old tricks.)
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1.3. 'ﬁ ﬂ!"iﬂ‘l“ﬂdl tobaccoscam.ucsf.edu/fake/index.cfm

B Tobacco Scam: Smokefree Restaurants: Simply Smokefree - What People Want - Microsoft Internet Explorer
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wrdustry.

TOBACCD ©2e....
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WHAT PEOPLE WANT

What do your customers want? Decades of polls and elections show:

1. People want smokefree restaurants.

Ad 2. Support for any smokefree measure grows
Na o the longer it's in effact.

Sr oo efrae

AQ 3. If Big Tobacco tries to upset smokefree
measures, voters defend them.

That's why compliance with smokefree restaraunt and bar laws is so high. (Click here 1.3l i
more)

Voters uphold smokefree measures...
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Smoking Costs, Factsheet
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“How can Big Tobacco claim smokefree measures cost restaurants and
bars business, when every high- quality economic study shows going smokefree is cost-free?
Simple. Big Tobacco lies. And it’s still lying today.

Check out this section to see how the tobacco industry cook the books
behide the scences. Learn how to tell good studies from bad. Watch how Big Tobacco operates
behind political fronts from Anchorage, Alaska, New York City and could be doing so right now
in your community.

Discover where the “30% Math” came from Find out your real legal
liability when smoking is permitted. Begin to estimate the genuine costs of smoking on your
business-insurance, labor, maintenance, and more.

It turns out smokfree is cost-free. And everything else is a Big Tobacco
Scam. See for yourself...”
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nafennudh leiademisisuzee 11 (At a secret 1994 meeting, Philip Morris marketing and
sales director David Laufer reported...economic arguments often used by the [tobacco] industry to
scare off smoking ban activity were no longer working, if indeed they ever did. These arguments
simply had no credibility with the public, which isn't surprising when you consider our dire
predictions in the past rarely came true. In fact, predictions of massive drops in business NEVER
came true. If anything, smokefree measures actually boost restaurant profits. Yet "dire
predictions” continue to circulate whenever smokefree measures are proposed and passed. And
Big Tobacco continues to sponsor new "research” — while often disguising who pays. )
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3 Smoke Free Movies: Problem: How Movies Selt Smoking - Microsoft Internet Explorer
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Out Ads
in the News Big Tobacco and public health leaders agree.
Go Deeper
o yun and again in v, the US
trol and Prevention named
tobacco in the movies a major factor in teen smoking. In
2007, the Institute of Medicine of the National Academy
of Sciences concluded that:

e Exposure to depictions of smoking in movies is
associated with more favorable attitudes toward
smoking and characters who smoke, and these
positive views are particularly prevalent among
youth who themselves smoke.

Exposure to smoking in movies increases the risk for
smoking initiation. Cross-sectional and longitudinal
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who smoke, and these positive views are particularly prevalent among youth who themselves
smoke. )
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and RJ Reynolds (both now part of British American Tobacco) worried that Philip Morris did a
better job of getting its brands, like Marlboro, into the movies. An RJ Reynolds marketing analyst
outlined why smoking in the movies is so important to the tobacco industry: "The medium is the
message, and the message would be right ~ part of the show. How different from being the
Corporate Moneybags or pushing samples in the lobby. It's the difference between B&W [Brown
and Williamson Tobacco] doing commercials in movie houses and Marlboro turning up in the
movies.)
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China, Hong Kong, Malaysia and The Philippines. This section provides links to research papers
that have been published on Australia, Asia and other topics, as well as access to draft papers in
progress. Select supplementary research data for published papers is also provided. Visitors are
encouraged to use the search interface to review tobacco industry document summaries. This
section also provides additional information on searching methods used for specific papers.
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(1) nagns I‘?Jyﬂ” Twenasye Going below the line: creating transportable
o o A 4 Yy o P a v W P
brands for Australia’s dark market UNAYNHNII Tainanfo ﬂﬂllﬂﬂﬂ'ﬁﬂu'ﬂi‘i]zﬂ;]lﬁﬁ'ﬂblu‘lﬂlm'ﬁ
Aszndiniusideyvs uawannia1dnagnimsinounste (Brand stretching) ttozilainy
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1 o 1y A @ ' v ¥ .
11 Tsumsmounstieyns lidsnguihwinvediand1av1e (Brand stretching Although the
manufacturers repeatedly deny that trademark diversification promotes tobacco products, their
stated intentions to use brand stretching, and RJR’s statement that Australian manufacturers are
"highly regretful that they did not move very early in the game to extend the reach of their
trademarks well outside the tobacco category...for constant reinforcement of brand positioning”
belies the claim.)
P o &g o v o A o
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‘wmy‘nmmzﬂu"laﬂa"lﬂmmnﬂ;u (¥U "lﬂi’)'li NTFYITINNINT TUUHIVNA NS AUIAVY
u'ﬁ‘% (Lifestyle premiums "Lifestyle" premiums such as diaries and entertainment guides were
established as branded tools before TAP, and then continued after TAP in brand colours only,
with the branding reinforced through POS displays)
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PATINAII uuﬁ? ama'lanalan (The importance of sponsorships is illustrated by an unusual
exception to the "no new launches" rule: the recent launch of West by Imperial in Victoria, which
houses the sponsorship exempted International Formula One competition. West was launched to
coincide with the West/McLaren team winning the Victorian F1 in March 2003, underlining the
synergistic power that the industry perceives international sponsorships to have in a dark market.)
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(generic packaging) FINHH ll'ltluﬂfNﬂTiﬂﬂﬂﬂﬁQWﬁﬂ'ﬁ’J'IQT‘?S’Jﬂuﬂ"I‘l.jHi WO NALYITU
Tl né’n’ugvun‘% (Delivering novelty via the pack Manufacturers have printed on the inside of
flip-top packs, printed on or changed the colour of the foil inside the pack, subtly changed pack
design to provide novelty, and used pack and carton inserts and outserts—for example, to join two
packs into a single "mini-carton” and display advertising imagery. Because of the importance of
the pack, the industry fears the introduction of generic packaging. However they admit that
generic packaging is only "a short step” from the placement of products under the counter in retail
stores, and is possibly "achievable [in Australia] in the long term", particularly given the link to
youth smoking.)
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525w B ludu lud Foronas “Parliamentary debate” na1 lavaginemsessumangiu
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AN Lwaﬂﬂmungﬂnwmguummmsmqwﬂumua TAgNIs NVRATTAIINTENNAU
indsmans 18199991 ansms Lilwalumsviaogua v (Mr Einfeld, I ask the Minister for
Health whether he is aware of the formation by four major cigarette manufacturers of the
Australian Tobacco Research Foundation. Is he aware, too, that similar organizations set up by
American tobacco companies have been completely discredited? Has this so-called research
foundation formed an advisory committee of which the professor of medicine at the University of
Sydney ... Blackburn, is a member? Has another member of the advisory committee, professor
M.J. Rand, professor of pharmacology at the University of Melbourne, said that he does not
believe that there is any scientific proof that indicates a relationship between the tar content of
cigarettes and any particular health hazard?)
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lwenms Hollywood Without fags wouldn’t be the same 3131 FUIAVUNNYDDNIAT auaUo
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msquys manhmaguyvieenluinuaiu mewdudefimounsosnandinung (. Last
week, The Australian Medical Association politely suggested banning all smoking in children’s

films. “I certainly wouldn’t want to see The Bananas in Pyjamas having a quiet puff at the back of



the stage,” said a straight-faced AMA vice president David Brand. But movies Buffs wonder if
the AMA recommendation is a smokescreen for a much broader.
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ANUUYUDYIUIUYAULNT uazn‘u"lqmﬂnJumwummmammn‘lummzu (Corporate websites
In March 2000, Eric Windholz, attorney with Philip Morris Corporate Services, wrote of PML’s
new corporate website: "as you are no doubt aware, our ability to communicate about the
Company and its positions through traditional media is severely restricted. As a result, the website
takes an added significance [sic].")
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creating transportable brands for Australia’s dark market 52‘,‘14’51 ?'raﬁmums Lﬂuﬂﬂﬂﬂﬁuﬂﬁ
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Iﬂﬂﬂ?ﬁ'ﬂuﬁ% (Tobacco advertising is permitted in magazines that are both printed outside
Australia and "not principally intended for distribution or use in Australia" and these have been
targeted by the industry to gain a foothold)
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{tazM3AAIA (Advertising & Marketing) AudmsunS odrouazyanar s uniugy
8191 (Advocacy & Education) IA3H¥§NY (Economics) 13 zIamsg ‘U‘l,]‘lﬁ' (History of Tobacco)
AQWANG (Laws & Litigation) M31iioa (Politics) My smsannunguitlmunedies (Specific
Populations) ﬂ’fuuw‘éﬁaﬁm (Secondhand Smoke) N9 qnuﬂ‘éﬁnqmmw (Tobacco Use &
Health) uvdetoyad uu3snyws (Industry Documents - Tools & Resources) 131 ladinouws
BN ﬁnmaau’%ﬁwuw‘% (Industry Documents — Websites)

2) ﬂaqnﬁmmamwaw?ﬁnyn?'ﬁ'ﬁ]ﬂTﬂﬂmﬁgmﬁy?w{
legacy library.ucsf.edu/\@TimsTlamenayni msamavesud vy lud g 1dud aa
gns lauman MIduasunsvIo mslgmmaasuaifeds: Temimamanaia maumsnuas
ulvue mﬂ%’ﬂaw{mwmmﬁﬂﬁaﬂu msWﬂimgm‘wﬂﬁquuﬂ"%ﬂ?aﬁaﬁuﬁmn‘%‘luﬁ'a
nmouad msTamanyyi ludedumesiiia ms Tamanys ludesuq Taofiswazidon ]

(1) naqnﬁ Tawarr Tuenms Marketing & Sales Practices § zuﬁana
gninTs Tamann Wﬁﬂua%"iﬁé’ﬁﬁmqmmwnsmun‘% Tindnms Tawanedmilsio ms
Aty nusudsusumilaasmssnmdauutimanma uasmsadedudida
sumeldseuvsusipenziiumssaovnoamaliiduTne19gaga (Philip Morris is the
leading cigarette manufacturer representing brands like Marlboro, L&M, Philip Morris Lights,
Chesterfield, etc... Cigarettes are a legal product and, like every legal product, it is marketed
towards its consumers . The role of cigarette advertising is to inform smokers about new and
exising brands and to grow and protect the market share. As is the case with other products
operating in a mature market (e.g. washing powders) cigarette advertising does not increase the
total consumption of the product but only the market share.)

(2) MIAUATUNISYIY 91(ONE1540 Doral 1979 Promotion Plan
sz ImsldnagnsieTals Tunyw3 gsea (DORAL) #4il 1. Aoamamoumaiiams
dundumsnoitengudlmnususudun gnfmdnvesgsen Wuammpidmid ua
sndegndfinegugseamdou) uar s nszoedud lumudiasmiednn 2. Hald
Qmwuﬂ“’%dnq nd.'u‘i}ﬂﬂi zé’ums 918 (1. Use proven promotion techniques targeted against
the primary target audiences (current DORAL smokers and competitive low tar smokes, including
former DORAL smokers) to generate pack trial followed by carton trial and retrial to maximize
conversion and franchise retention 2. Employ point-of-sale advertising to generate initial

awareness and capitalize on impulse purchase.)
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3) ms Wamdasuanieyss losinnmsaaia nenars
VicHealth Centre for Tobacco Control miummimsaﬂ"hiquuﬂ%iﬂlmaaﬁms(ﬁﬂizuﬁanaqwf
MundnaduaivenS inyrinidus andne asluyriieliensussnnanes uazada
anuidndsgals #ailfusuasefudionswe Idguaniunudannlszaeuuyyi “Dr
Ron Borland has called for the ban, saying he is concerned that the use of addictives may make
cigarettes more appealing. “ the disclosure of these additives shows that cigarette companies are
going to a lot of effort to make a product that is inherently dangerous taste better. Presumably,
because they are trying to encourage people who might not otherwise do so, to use the product

and/or to encourage smokers to use it more often.”

A s

(4) uNnsnuFIU leuy MINBATITVBIUTENYYINTDI “Advertising
Association” uenesvesenanTava Fuilunsdgnszauldnguiivszaeueidn
Tmymw’\'mﬂgw 1116131’1111031&11‘14?145' (The pressure to censor or ban advertising for certain
classes of products continues to increase, and this is helped by a lack of public under standing of
the true role of advertising, and its effect on jobs, prices, freedom of choice, etc. The AA’s
Excutive Committee is considering the proposal to mount a media advertising campaign as an
extension of its existing Public Action Programme and with the objective of promoting the
freedom to advertising through a better understanding of its role, so that anti-advertising
legislation is more difficult.)

(5) ms?i’f'ﬂaqnﬁmmmmﬁaﬁmy mnﬁ'uﬁnmu‘lmmw?ﬁwuw‘%
British American Tobacco na12891se Tvmivesns 141nsams CSR (Msvrumdadenn) oz
ahadeeaiunim tasa e ltifuidsn dluszduTan mslianuromae lu
udienen funsadeamuduiuimegsie nasfidwgyes 185udse TeniTaotivnmsdu

: ; ¥ ;

maftewraru Tasams CSR Saldyasmamsaaahigann msizidiunsevishaivayu
Vinyrituaz1émsadiaiedua W iussinsveauioaiuile (The intention of global
flagship CSR programs is to establish one to three key from the centre with contributions from
end markets to some degree. These programs will aim to establish British American Tobacco’s
support to the communities in which it does business and to enhance its reputation globally. The
company will be seeking to leverage this in its overall business strategy and in particular in its
commitment/support to the community. It will therefore actively and proactively seek to

communicate its involvement in all relevant business platforms and the media. It is anticipated
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that the programs will add value to what the end markets are already doing in their own
communities whilst building a robust global reputation and voice in CSR for the group.)

© msWdsngnmmsgquyrsnsesadufns lufenmouns
mﬂﬁuﬁﬂmuiummn‘?ﬁwuﬂ'é STYN %znﬁ'um'iﬁuauauw‘%“lumwauﬂ%' (product
placement) “Confirming our conversation of yesterday, I support the continuation of product
placement in movies made for theatrical release, provided that correct business practices are
followed, there is a connected effort to restrict the program to adult-interest films and charters, we
have greater knowledge than I believe currently exists about context, and each project is
commercially sound.

(1) ms Ty ludosume3ifa 910%e “Age Restricted
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Marketing Guidelines for the Internet ** 311 malulatoumesitta mszdlumiosiond
I o a a Vo a 3 A dAdo o
ﬂsﬂwuﬂﬂmﬂmym nwswmmsnmmuaﬁumuazmmi"lﬂ‘ﬂuw tazlununndng
ms Tawanldon Taomwizid183e179u 14410 (There are emerging technologies like the
Internet that are being explored by marketers. Some age-sensitive marketers use web sites to
advertise their goods and services and they are expected to exercise due diligence in limiting
youth exposure to this advertising. The key for age-sensitive marketers is to control access to their
websites However, with the rapid expansion of the global internet. The issue of controlling access
to web sites is not confined just to sites advertising age-sensitive goods and services. The broader
issue is protecting children who use the Internet from any material that their parents or guardians
consider inappropriate for them. Responding to this broader issue, the Internet Industry has
developed a wide range of content blocking services to assist parents in their efforts to ensure that
their children’s Internet experiences are consistent with their own family values.)
{ 4 4 . .
&) ms Tuvayvsly #0919 910BNE15¥0 “Movies USA Magazine:
Targeting Youth with Cigarette Advertising” 3113 1991ata15 Movies USA Tawainyws 1ilu
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< = 1 =54 3 Pt 2 Vv LY
?N{g\,ﬂ1%1uﬂ15ﬂﬂﬁ1ﬂﬂ1wua$‘unﬁﬁ‘lﬂﬂﬂi’Jﬁ?‘ﬂﬁ1ﬂ15ﬂﬂﬂﬁﬂﬂ’ﬂﬂ%1ﬂﬂﬁ'ﬂﬁ I MURUUAB
1AoU (Movies USA premiered intrarch 1989. It is distributed monthly, without charge, by five of
largest movie theater chains in the United States: Cineplex Odeon, with 1,643 screens; General
Cinema, with over 1,350 screens; Cinemark, with over 400 screeens; Carmike Cinemas, with 669

screens; and Mannn Theatres, with over 400 screens. Marketing materials distributed one million
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moviegoers” who are “youthful” and “image-conscious.” The objective, the publisher continues,
is to “tie in promotions with the glamour and excitement of Hollywood and the movies.” Actual
readership is estimated at 3,000,000 monthly.)
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such as the Journal of the American Medical Association, an organization which for decade

collaborated closely with the industry.)
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advertising campaign launched in The Washington Post on February 16, 2000 Philip Morris
claimed it is a changed company and that its goal is "to responsibly market our products to adults
who choose to smoke.” On its own web site, Philip Morris claims that "cigarette brand advertising
does not appear in publications directed primarily to those under 21 years of age."But this rhetoric
is not matched by action. Philip Morris continues to advertise in magazines with high youth
readership, including Sports Illustrated, People, Rolling Stone, Inside Sports, Hot Rod, Glamour,
Vibe, Sport, Motor Trend, Spin, Mademoiselle and others. All of these magazines have youth
readership (12 to 17 years old) totaling more than two million or more than 15 percent of the
magazine’s overall readership, according to data obtained from Simmons Market Research
Bureau, an independent market research firm.)
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cigarettes were handed to minors.)
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October 2008, Philip Morris USA announced a makeover of its Virginia Slims brand into "purse
packs" — small, rectangular cigarette packs that contain "superslim"” cigarettes. Available in
mauve and teal and half the size of regular cigarette packs, the sleek "purse packs” resemble
packages of cosmetics and fit easily in small purses. They come in "Superslims Lights" and
"Superslims Ultra Lights" versions, continuing the tobacco industry's history of associating
smoking with weight control and of appealing to women's health concerns with misleading claims
such as "light" and "low-tar.)
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Fund also issues updates on contributions to federal candidates. Our most recent update, which
covers through the end of December 2008, found that the tobacco industry made more than $2.0
million in political contributions directly to federal candidates in the 2007-2008 election cycle.
During the 2005-2006 election cycle, the tobacco industry gave more than $2.3 million in
contributions directly to federal candidates.)
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to the 1980s, when the first such program was launched in the U.S. By 2001, Philip Morris was
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“actively involved in more than 130 (youth smoking prevention) programs in more than 70
counties. Research demonstrates that industry-sponsored youth prevention programs are
ineffective at reducing youth tobacco use, and they may even encourage youth to smoke.)
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1997 found that more than 85 percent of the films included tobacco use, with tobacco-product
brands appearing in 28 percent. Brands were almost as common in film s for adolescents as in
films for adulths (32% VS. 35%), and were also present in 20 percent of films rated for children.
The amount of brand visibility did not change after the tobacco industry adopted a voluntary ban
on paid product placements in 1991, but there was a big increase in brand appearances through
“actor endorsements” (brand visible while being handled or used by actor)
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products over the Internet pose a major challenge to public health efforts to reduce smoking and
other tobacco use. By failing to do adequate age verification, the sharply growing number of
websites selling tobacco products make it easier and cheaper for kids to buy cigarettes. Internet
sales also offer smokers a way to evade tobacco and sales taxes, thereby keeping cigarette prices
down and smoking levels up. Internet-based tax evasion also sharply reduces the amount of

government tobacco revenues available to fund state and local efforts to prevent and reduce
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tobacco use and its harms. Up from only a handful in the late 1990's, more than 500 websites
currently sell tobacco products.)
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tobacco billboard advertising took effect on April 24, 1999, undermining efforts to reduce youth
exposure to tobacco marketing. The 1998 Master Settlement Agreement between the state
attorneys general and the tobacco industry contained a provision banning billboard advertising of
tobacco products. Under the leadership of Dr. Frank Chaloupka, professor of economics at UIC
and one of the study’s lead researchers, UIC researchers surveyed 3,464 retail stores in 191
communities across the country in the two months before and after the billboard ban to document
changes in tobacco industry marketing practices.)
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