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Independent Study title: Behavior and Perceived Brand Equity of Condominium of M.K. Real
Estate Development Public Company Limited in Bangkok Metropolis Area
Author: Miss Vilawan Rachawong; ID: 2573000169; Degree: Master of Business Administration

Independent Study advisor: Dr. Suree Khemthong, Assistant Professor; Academic year: 2016

Abstract

The objectives of this study were: (1) to study customer’s behavior buying a condominium
brand equity of Condominium M.K. Real Estate Development Public Company Limited in Bangkok
Metropolis area; (2) to analyze perceived brand Equity of Condominium M.K. Real Estate Development
Public Company Limited; and (3) to compare the perception brand equity of Condominium M.K. Real
Estate Development Public Company Limited Brand by buyer information.

The number of population was customers who bought M.K. Real Estate Development Public
Company Limited Condominium in Bangkok Metropolis area 1,111 samples, The samples selected by Taro
Yamana research method and group for 295 unit selected by random, the Online-survey were used in this
paper to collect an information, to analyze data for statistics in percentage, standard deviation, independent
sample t-test and One-Way ANOVA.

The result showed that: (1) Customer behavior M.LK. Real Estate Development Public
Company Limited Condominium in Bangkok Metropolis area mostly selected 1 bed-room type which prices
between 1,000,000 — 2,000,000 Thai baht for 25-35 square meter per unit will be decided to purchase by
customers. Personal attribute has effected on buying behavior of condominium were also used personal
vehicles and park from 20.01PM. Mainly factor deciding to buy a Condominium is nearest from work place
and decide less than 1 month. Highly effected buying behavior is in term of after-sale service. Most of the
buyers brought in first time by 7-11 months before. (2) The perception Brand Equity of Condominium M.K.
Real Estate Development Public Company Limited were performed at a high level when considering in each
aspect, bonding brand, quality perception, brand recognition and brand image, only brand royalty was in a
moderate level. (3) The findings also revealed that there were statistically significant differences in the brand

equity level perception and buyer information of ages, occupation, and income at level of 0.05.

Keywords: Behavior, Perceived brand equity, Condominium, Bangkok
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Brand Equity Framework, From Isabel Buil, Eva Martinez and Leslie de Chernatony
Volume 30, Number 1 .2013.62-74
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