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Office of Tourism Development

International Tourist Arrivals To Thailand

By Nationality At Suvarnabhumi International Airport

April 2009

Country of 2009 2008 %A
Nationality Number %Share Number %Share 2009/2008
East Asia 308,419 42.16 416,386 47.96 -25.93
ASEAN 91,124 12.46 119,985 13.82 -24.05
Brunei 417 0.06 531 0.06 -21.47
Cambodia 1,825 0.25 2,864 0.33 -36.28
Indonesia 7,834 1.07 11,965 1.38 -34.53
Laos 1,270 0.17 1,135 0.13 +11.89
Malaysia 23,273 3.18 30,911 3.56 -24.71
Myanmar 8,417 1.15 7,712 0.89 +9.14
Philippines 13,931 1.90 16,525 1.90 -15.70
Singapore 24,179 3.31 32,172 3.711 -24.84
Vietnam 9,978 1.36 16,170 1.86 -38.29
China 64,144 8.77 91,191 10.50 -29.66
Hong Kong 19,227 2.63 24,575 2.83 -21.76
Japan 72,489 9.91 89,705 10.33 -19.19
Korea 30,811 4.21 53,773 6.19 -42.70
Taiwan 29,003 3.96 35,153 4,05 -17.49
Others 1,621 0.22 2,004 0.23 -19.11
Europe 231,652 31.67 244,431 28.15 -5.23
Austria 5,280 0.72 5,297 0.61 -0.32
Belgium 4,712 0.64 4,597 0.53 +2.50
Denmark 7,449 1.02 7,730 0.89 -3.64
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Finland 5,497 0.75 5,213 0.60 +5.45
France 26,294 3.59 28,084 3.23 -6.37
Germany 37,092 5.07 38,558 444 -3.80
Ireland 3,758 0.51 3,969 0.46 -5.32
Italy 7,299 1.00 8,888 1.02 -17.88
Netherlands 10,967 1.50 13,254 1.53 -17.26
Norway 5,878 0.80 4,612 0.53 +27.45
Russia 17,863 2.44 20,694 2.38 -13.68
Spain 3,228 0.44 6,290 0.72 -48.68
Sweden 12,051 1.65 13,845 1.59 -12.96
Switzerland 9,972 1.36 9,361 1.08 +6.53
United Kingdom 59,112 8.08 57,866 6.67 +2.15
East Europe 9,179 1.25 9,607 1.11 -4.46
Others 6,021 0.82 6,566 0.76 -8.30
The Americas 52,548 7.18 62,234 717 -15.56
Argentina 475 0.06 556 0.06 -14.57
Brazil 1,063 0.15 1,313 0.15 -19.04
Canada 9,709 1.33 11,971 1.38 -18.90
USA 39,206 5.36 45,712 5.27 -14.23
Others 2,095 0.29 2,682 0.31 -21.89
South Asia 59,011 8.07 57,595 6.63 +2.46
Bangladesh 2,693 0.37 3,327 0.38 -19.06
India 43,047 5.88 42,796 493 +0.59
Nepal 2,077 0.28 1,620 0.19 +28.21
Pakistan 4,109 0.56 4,112 0.47 -0.07
Sri Lanka 5,797 0.79 4,448 0.51 +30.33
Others 1,288 0.18 1,292 0.15 -0.31
Oceania 39,938 5.46 47,869 5.51 -16.57
Australia 34,487 4.71 41,233 4.75 -16.36
New Zealand 5,328 0.73 6,450 0.74 ~17.40
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Others 123 0.02 186 0.02 -33.87
Middle East 33,905 4.63 30,868 3.56 +9.84
Egypt 869 0.12 986 0.11 -11.87
Israel 8,214 1.12 7,843 0.90 +4.73
Kuwait 2,846 0.39 1,556 0.18  +82.90
Saudi Arabia 723 0.10 980 0.1 -26.22
U.AE. 6,268 0.86 5,744 0.66 +9.12
Others 14,985 2.05 13,759 1.58 +8.91
Africa 6,032 0.82 8,795 1.01 -31.42
S.Africa 2,074 0.28 3,308 0.38 -37.30
Others 3,958 0.54 5,487 0.63 -27.87
Grand Total 731,505  100.00 868,178  100.00 -15.74

Source of Data : Immigration Bureau, Royal Thai Police

Note : Primary Data Tourist Arrivals excluded Overseas Thai

Updated : 7/05/2009
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Guest Arrivals at Accommodation Establishments

in Muang Trad

Nationality January-March
2009 2008 D(%)
Thai 23,168 36,033 -35.70
Brunei - 45 -
Cambodia 61 266 -71.07
Indonesia 7 137 ~94.89
Laos - 66 -
Malaysia 4 15 -73.33
Myanmar - 140 -
Philippines 42 130 - 67.69
Singapore 29 16 +81.25
Vietnam 1 51 - 98.04
China 10 34 - 70.59
Hong Kong 23 76 - 69.74
Japan 29 61 -52.46
Korea 22 85 -74.12
Taiwan 7 129 -94.57
Austria 21 113 - 81.42
Belgium 8 110 -92.73
Denmark 44 169 -73.96
Finland 41 113 -63.72
France 143 249 - 42.57
Germany 31 296 - 89.53
Italy 11 198 -94.44
Netherlands 39 233 - 83.26
79 104 -24.04

Norway
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Russia 39 166 -76.51
Spain 6 84 -92.86
Sweden 29 386 -92.49
Switzerland 13 208 -93.75
United Kingdom 63 211 -70.14
East Europe 2 120 -98.33
Canada 23 235 -90.21
USA 17 262 -93.51
India 3 230 -98.70
Australia 45 229 - 80.35
New Zealand 50 138 -63.77
Middle East 4 169 -97.63
Israel 1 68 -98.53
Africa 5 82 - 93.90
Others 1,209 468 +15833
Grand Total 25,329 41,925 -39.58
Thai 23,168 36,033 -35.70
Foreigners 2,161 5,802 -63.32

-~ -b [ o ¥ A d‘ o
mnume : iiudoyaAu(Raw Data) FuthusmnninveadioafidninluTssusw inadidd

= o s ] q’a
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Guest Arrivals at Accommodation Establishments

in Koh Kood Koh Mak and Others Island ,Trad

Nationality January-March
2009 2008 D(%)
Thai 36,953 28952  +27.64
Brunei 1 56 -98.21
Cambodia 21 65 - 67.69
Indonesia 10 164 -93.90
Laos - 5 -
Malaysia 42 6 +600.00
Myanmar - 106 -
Philippines 70 167 - 58.08
Singapore 89 23  +286.96
Vietnam 2 68 - 97.06
China 63 52 +21.15
Hong Kong 20 104 - 80.77
Japan 100 107 -6.54
Korea 14 172 -91.86
Taiwan 37 212 -82.55
Austria 241 279 -13.62
Belgium 111 403 -72.46
Denmark 165 698 -76.36
Finland 180 205 -12.20
France 238 767 - 68.97
Germany 55 1,200 -95.42
Italy 10 573 - 98.25
Netherlands 158 591 -73.27
284 179  +58.66

Norway
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Russia 165 1,026 - 83.92
Spain 28 195 - 85.64
Sweden 187 1,372 - 86.37
Switzerland 30 537 -94.41
United Kingdom 469 1,073 - 56.29
East Europe - 195 -
Canada 64 402 - 84.08
USA 177 504 - 64.88
India 7 233 -97.00
Australia 222 339 -34.51
New Zealand 117 312 -62.50
Middle East 9 346 -97.40
Israel 32 139 - 76.98
Africa 17 148 - 88.51
Others 3,933 1,156 +240.22
Grand Total 44,321 43,201 +2.59
Thai 36,953 28,952  +27.64
Foreigners 7,368 14,249 -48.29

=y Y o v d'
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Guest Arrivals at Accommeodation Establishments InTrad

Nationality January-March

2009 2008 D(%)

Thai 89,097 132,601 -32.81
Brunei 15 329 -95.44
Cambodia 4,025 445 +804.49
Indonesia 363 708 -48.73
Laos 64 414  -84.54
Malaysia 96 69 +39.13
Myanmar 12 505 -97.62
Philippines 219 765 -71.37
Singapore 303 139 +117.99
Vietnam 15 353 -95.75
China 131 373  -64.88
Hong Kong 144 415 -65.30
Japan 465 761 -38.90
Korea 177 1,036 -82.92
Taiwan 217 847  -7438
Austria 676 1,465 -53.86
Belgium 206 1,851 - 88.87
Denmark 586 5204  -88.74
Finland 320 1,550 -79.35
France 827 4,672 -82.30
Germany 795 10,540  -92.46
Italy 115 3,055 - 96.24
Netherlands 818 4,557 - 82.05
Norway 628 1,642 -61.75
Russia 772 9,538 -91.91
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(#1®)
Spain 130 1,049 - 87.61
Sweden 1,218 13,870 -91.22
Switzerland 237 3,164 -92.5])
United Kingdom 751 6,582 - 88.59
East Europe 197 1,146 - 82.81
Canada 270 1,706 - 84.17
USA 424 2,886  -85.31
India 49 970 -94.95
Australia 396 2,036  -80.55
New Zealand 254 1,253 -79.73
Middle East 44 1,583 -97.22
Israel 43 727 -94.09
Africa 28 683 - 95.90
Others 50,089 7,273 +588.70
Grand Total 155,216 228,762  -32.15
Thai 89,097 132,601 -32.81
Foreigners 66,119 96,161 -31.24

wanomg: sauilsasihuiios inzie imega inznnn sasmjinzang
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