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Impact Exhibition Management Co., Ltd.
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Abstract

The objectives of this research were to study 1) factors that affected the
marketing communication strategies planning of Impact Exhibition Management
Company, Limited: 2) the marketing communication strategies used by Impact
Exhibition Management Company, Limited: and 3) problems the company encountered
in planning and implementing its marketing communication strategies.

This was a qualitative research. The key informants were chosen through
purposive sampling. They consisted of 4 people responsible for planning marketing
communication strategies at Impact Exhibition Management Company, Limited, i.e. 1
project manager, 2 marketing managers, and 1 marketing department employee. Data
were collected using and interview form and were analyzed through descriptive analysis.

The results showed that 1) Internal and external factors affected the
marketing communication strategies planning at Impact Exhibition Management
Company Limited in the digital period. Internal factors were the company’s policies and
vision, its goals, personnel, capital, location, facilities and marketing promotion; the
ability to organize several events simultaneously to draw in more visitors, and new
projects that have been built or are taking place in Muang Thong Thani. External factors
were business competitors, the economic, social, cultural and political conditions,
consumer behavior, communication technology, laws, business conditions of the clients
that exhibit at events, and the convenience of travel. 2) The company used several forms
of marketing communication strategies, namely (1) digital media marketing communication
strategies; (2) integrated communication or comprehensive strategies, consisting of
advertising, sales promotions, public relations and direct marketing; (3) networking
communication strategies; and (4) integrated communication through content driven
strategies. 3) Problems encountered were misconceptions or errors in the analysis of
consumer media exposure behavior, the difficulty of keeping data in databases up to
date, and limitations of the company’s ability to effectively measure and evaluate the
success of its strategies when traditional media are used as the indicator.

Keywords: Marketing Communication Strategies in Digital Period,
Impact Exhibition Co. Ltd.
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