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Abstract

The objectives of this research were 1) to study the online media exposure
of Generation C consumers in Bangkok; 2) to study online marketing communication
tools that affected buying decisions of Generation C consumers in Bangkok considering
buying men’s underwear; 3) to compare the decisions of Generation C consumers in
Bangkok buy or not buy men’s underwear products when grouped by demographic
factors; and 4) to study the relationships between different online marketing tools and
consumers’ decisions to buy or not buy men’s underwear products.

This was quantitative research using the survey method. The sample population
was 400 Generation C consumers (all ages within the generation and all genders) who
lived in Bangkok and who had 24-hour Internet access in every location. The samples
were chosen through multi-level sampling. The data collection tool was a questionnaire.
Data were statistically analyzed using frequency, percentage, mean, standard deviation, t
test, ANOVA and Pearson’s correlated coefficient.

The results showed that 1) the samples were exposed to online media most
often during the time period 18.01- 21.00 and most often on Saturdays. On average,
they were exposed to online media every day for 1-3 hours at a time. The type of
device most of them used was a smartphone. 2) The online marketing communication
tools that affected buying decisions of Generation C consumers in Bangkok when
considering buying men’s underwear were advertisements, public relations
information and promotions, all of which were rated at high level. 3) Differences in
gender, age, marital status, monthly income, occupation, and educational level were
not correlated with any differences in decisions to buy or not buy men’s underwear.
4) The online marketing tools of advertisements, public relations information and
promotions were correlated with consumers’ decisions to buy men’s underwear
products to a statistically significant degree at 0.01.

Keywords: Online marketing communication, Buying decision, Male’s underwear,
Generation C, Bangkok
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Four Steps to adopt
behavioral strategy
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4 BEHAVIOURAL INSIGHTS FOR PUBLIC INTEGRITY
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Steps in Behavior Design

BJ Fogg, PhD
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Case Processing Summary

N %
Cases Valid 30 100.0
Excluded 0 0
Total 30 100.0
a. Listwise deletion based on all variables in the procedure.
Reliability Statistics
Cronbach's Alpha Based on
Cronbach's Alpha Standardized Items N of Items
923 933 33
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