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Independent Study title: Influencers influence on social media that affect the
decision to buy cosmetic products of consumers in GEN Z
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Abstract

The objectives of this research were to study (1) consumer opinions on
communication through social media by influencers, (2) the comparison of cosmetic
purchase decisions of Generation Z consumers based on personal factors, and (3) the
influence of influencers on the cosmetic purchase decisions of Generation Z consumers.

This independent study is a survey research, the population used in this study
consists of Generation Z consumers who purchase cosmetic products, a population with
an unspecified number, totaling 400 individuals. A convenience sampling method was
employed to select the sample. The research instrument used was a questionnaire.
Descriptive statistics were applied, including frequency, percentage, mean, and standard
deviation. Hypothesis testing was conducted using inferential statistics, including one-
way analysis of variance (ANOVA) and multiple regression analysis.

The research findings reveal that (1) consumer opinions on influencers
advertising skincare products-were generally at a-high level. When broken down by
aspect, the highest level-of opinion was in the area of attractiveness, followed by
similarity to the target audience, and the lowest level was in the area of expertise. (2)
Respondents with different marital status, current occupation, and average monthly
income exhibited significantly different cosmetic purchase decisions at a statistical
significance level of 0.05. (3) Influencers on social media have a significant influence on
the cosmetic purchase decisions of Generation Z consumers, with a strong correlation at

a statistical significance level of 0.05.

Keywords : Social media, purchasing decisions, cosmetics
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ooulail lumunaila Aedsau muneds Wsunsunguuileiivhaulnglifuguuaznnalulad
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TunsgsiaFendedannii dofifuilnnaiisdu (consumer-generated media 30 CGM)
dmsunguuanaiAndodoasiulasinudedsay deenainazdwnmsteyauaniud sudu
uéh Ssenavinfanssuitaulasiuiuie nquuanaiidndedeasiulneriudedinusangn Ao
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v va o I3

Uy Adn9 social network 11 wn3ev1edeny luiaseviedeny nay “iieu” nie “f
a 1 U, e -] 1 3 Y] 3 o‘d‘ Y a A ] [ a
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1) Facebook

Social Media aualneniiginasaruaunaviluunanesumiula iy

U

=

a0 ) P ] | X Y a & ~ =2
1398 f]sLu‘vng d@195U Facebook tasuune3nty social media AILINE NAULNITUNDIIAT
v a % e [ a o ) A v @
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. . | Ja & | a I | I3
Social Media ¥9ININUABDLTUYDIN NN UUTUAFINITH UIUBNAINLUU

A4 A

Branding vsenmidudnesldegrstaausnnitgarinunisinadsunin ayialefidud
Wngauigad iU Instagram
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Blog wunngey fatuuususeavzdes Snanamsianteslieanuliiiu 280 fdnus

4) TikTok

Social Media figenldilaulaglinulugailasiamefunguiidauiiongss
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]
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v Y
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Y
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3) Mmsasudsgaunisal (Experience Receptivity) Aa n15NKSuilnsu
A = o = a v o a a = Ve Yo v I
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[
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nzdiu fnssiuauauls mudenis Wruafvesnuies waziinazdluduiinuedl
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saulatiazanunsadiansiannimsnsiessuarsiiaruidninisitfelade wag Anuidn
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LLuzﬁwﬁaﬁuﬁﬂﬁmjmuiﬁﬂ (Danny Brown & Sam Fiorella,2013) Fisherman’s Influence
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feweoulatluduusniiniu ndminfuanduly au model Aomsuondevasdinnisluus
a¥9MIUNINT 2.1 (Danny Brown & Sam Fiorella, 2013)
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Ax3 Aanuidnlanediudeyanundefeundduls gnsedninaseuladazldauanluie
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9 o

v f
A a

seming 15-25 U Megiiulavanuazdodudiniosdienauniva lagliisnmadennguiogig
wuuldlaende anuuazlu (Non-probability Sampling) Inaldenisnisiiudangnauwuy
a18gy (Accidental Sampling) AiguainUszansidmneidulasildiiarunsalideyals
AsUfLIILIL 400 AU A1add A9 loun mslinsizinisannesidany (Multiple Regression)
Sovaz (Percentage) Aade (Mean) A1ud (Frequency) damﬁmwummgm (S.D.) Bawa
MsAnwnuin Msliyanaiifideidedulavanisl anudegels (Attractive) a1 13ansla

(Trustworthiness) A31uwmdauiunaudiviang (Similarity) 8nsnanenisdadulade

a o ¢ A ° a [ | Y Aad o =
Na@]ﬂm%lﬂi@ﬁaq@qﬂLﬂ']%aGU@Q']EJ?TﬁUﬂ?QLWWNﬁWUﬂi a'JUﬂq{LSUUaﬂﬂaV]NSUQLaENIUI‘QJ‘UﬂJ']V]



33

=
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Wansiua n3sdeunmavesTesulunsunnuviuas
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LVIUAT n = 0.50 (1-0.50) 1.962
0.05°
n = 384.16

TAUANNUATEAUAIANUIDIUTDUAE 95 ATTEAUAIAINULAAIAPABUSDYAY 5
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LNE
Cumulative
Frequency  Percent Valid Percent Percent
Valid %18 140 35.0 35.0 35.0
N 230 57.5 57.5 92.5
LGBTQAI+ 30 7.5 7.5 100.0
Total 400 100.0 100.0
HOIUATNW
Cumulative
Frequency  Percent  Valid Percent Percent
Valid  Tan 222 555 555 555
GHEGI) 126 315 315 87.0
WiNe/Me3Ne 52 13.0 13.0 100.0
Total 400 100.0 100.0
3ZAUNTSANE
Cumulative
Frequency  Percent Valid Percent Percent
Valid  shndd3ayans 237 59.3 59.3 59.3
USeyeyes 153 38.3 38.3 97.5
geanindSyaes 10 2.5 2.5 100.0

Total 400 100.0 100.0
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213ndagiu
Cumulative
Frequency  Percent Valid Percent Percent
Valid  5Us19m3/353amna 7 1.8 1.8 1.8
NUNUUTIN 91 22.8 22.8 24.5
530U 16 4.0 4.0 28.5
FU919 71 17.8 17.8 46.3
UnSeu/AnfAnw 213 53.3 53.3 99.5
Wounw/witu 2 5 5 100.0
Total 400 100.0 100.0
selfiadesaifou
Cumulative
Frequency Percent Valid Percent Percent
Valid ety 15,000 U 166 41.5 41.5 41.5
15,000-20,000 161 40.3 40.3 81.8
20,001-25,000 57 14.3 14.3 96.0
25,000 - 30,000 U 12 3.0 3.0 99.0
faust 30,000 UmTulY a 1.0 1.0 100.0
Total 400 100.0 100.0
Descriptive Statistics
N Minimum  Maximum Mean Std. Deviation
cl 400 1 5 4.01 .862
c2 400 1 5 3.95 .836
c3 400 1 5 3.92 .878
cd 400 1 5 3.94 .906
c5 400 1 5 3.97 .881
C 400 1 5 3.96 .806

Valid N (listwise) 400
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Descriptive Statistics

N Minimum  Maximum Mean Std. Deviation
cl.l 400 1 5 4.05 973
cl.2 400 1 5 4.04 .954
cl.3 400 1 5 4.03 .999
cld 400 1 5 3.92 1.025
cl 400 1 5 4.01 .862
c2.1 400 1 5 3.83 1.134
c2.2 400 1 5 4.02 .989
2.3 400 1 5 3.99 .986
c2.4 400 1 5 3.97 .990
c2 400 1 5 3.95 .836
c3.1 400 1 5 3.96 1.004
c3.2 400 1 5 3.94 1.011
c3.3 400 1 5 3.88 979
c3.4 400 1 5 3.89 1.055
c3 400 1 5 3.92 878
cd.1 400 1 5 3.97 1.010
cd.2 400 1 5 3.96 1.033
cd.3 400 1 5 3.93 1.020
ca.4a 400 1 5 3.91 974
cd 400 1 5 3.94 .906
c5.1 400 1 5 3.89 1.021
c5.2 400 1 5 4.00 1.004
c5.3 400 1 5 4.01 .985
c5.4 400 1 5 3.99 1.028
c5 400 1 5 3.97 .881

Valid N (listwise) 400
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Descriptive Statistics

N Minimum  Maximum Mean Std. Deviation
d1 400 1 5 3.92 1.025
d2 400 1 5 3.97 1.022
d3 400 1 5 3.99 .989
da 400 1 5 4.02 .986
d5 400 1 5 3.97 .990
d 400 1 5 3.97 874
Valid N (listwise) 400

ANOVA

d

Sum of

Squares df Mean Square F Sig.
Between Groups 3.273 2 1.637 2.156 A17
Within Groups 301.373 397 759
Total 304.646 399

ANOVA

d

Sum of

Squares df Mean Square F Sig.
Between Groups 21.737 2 10.868 15.251 .000
Within Groups 282.910 397 713
Total 304.646 399
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Post Hoc Tests

Multiple Comparisons

Dependent Variable: d

Scheffe
Mean 95% Confidence Interval
Difference Std. Lower Upper
(1) @unn (J) @unin (I-)) Error Sig. Bound Bound
lan ausd 497" .094 .000 27 73
N8/ 9EN 382" 130 014 .06 70
$19
dusd lan -.497" 094 .000 -73 -27
ne/nen -115 139 710 -.46 23
319
wie/ven e -382" 130 014 -70 -.06
319 AU 115 139 710 -.23 46

*. The mean difference is significant at the 0.05 level.

Homogeneous Subsets

d

Scheffe®?

Subset for alpha = 0.05
ADTUNN N 1 2
FUTH 126 3.68
WIE/NEN3 52 3.80
Lan 222 4.18
Sig. .644 1.000

Means for groups in homogeneous subsets are
displayed.

a. Uses Harmonic Mean Sample Size = 94.722.
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b. The group sizes are unequal. The harmonic
mean of the group sizes is used. Type | error levels

are not guaranteed.

ANOVA
d
Sum of
Squares df Mean Square F Sig.
Between Groups 3.027 2 1.513 1.992 138
Within Groups 301.620 397 .760
Total 304.646 399
ANOVA
d
Sum of
Squares df Mean Square F Sig.
Between Groups 37.381 5 7.476 11.021 .000
Within Groups 267.265 394 .678

Total 304.646 399
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Post Hoc Tests

Multiple Comparisons

Dependent Variable: d

Scheffe
95% Confidence
Mean Interval
Difference  Std. Lower Upper
() 2@ndagdu () e1andaqdu (I-) Error  Sig. Bound Bound
Sus1wny/ WUNIUUTEN 194 323 369 -33 1.83
Spiauia §3nadIu 203 373 526 -.49 2.01
FuT9 483 326 075 -.05 2.13
niseu/ 6117 316 019 11 2.23
UnAnE
WU/ WU 641" 660 .000 1.79 6.21
WINUUTE U1/ 194 323 369 -1.83 33
F53aming
33N 011 223 1.000 -74 76
Fuae 285 130  .445 -15 72
nisew/ 4177103 .007 07 76
UnAn®E
WotL/uaivu 454" 589 000 1.28 5.22
53NN s/ -762 373 526 -2.01 49
353amna
WUNIUUTEN -203 223 1.000 -76 74
Fuda 274 228 919 -.49 1.04
DRICRNY 407 213 605 -31 1.12

U =2

UNANE

WU/ U 443 618 .000 1.17 5.30
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-.483

-.285
-274
132

443
-611

-417
-.407
-132

.003
-.641

-.454"
-443"
-162"

-.003

326

.130
228
113

501
316

103
213
113
.585
.660

.589
.618
591
.585

.075

.445
919
927

.000
.019

.007
.605
927
.000
.000

.000
.000
.000
.000

-2.13 .05
-12 .15
-1.04 .49
-.25 .51
.99 4.94
-2.23 -11
-76 -.07
-1.12 31
=51 .25
87 a.79
-6.21 -1.79
-5.22 -1.28
-5.30 -1.17
-4.94 -.99
-4.79 -.87

*. The mean difference is significant at the 0.05 level.



Homogeneous Subsets
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d
Scheffe®®
Subset for alpha = 0.05

919wy N 1 2
WU/ WU 2 3.80
InSeu/dn@ng 213 3.83
U9 71 3.96
§3nEIUN 16 4.24
NUNIUUTEN 91 4.25
FUSUNN9/353E AR 7 4.44
Sie. 1.000 147

Means for groups in homogeneous subsets are displayed.

a. Uses Harmonic Mean Sample Size = 8.162.

b. The group sizes are unequal. The harmonic mean of

the group sizes is used. Type | error levels are not

guaranteed.
ANOVA

d

Sum of

Squares df Mean Square F Sig.
Between Groups 36.491 4 9.123 13.438 .000
Within Groups 268.155 395 679
Total 304.646 399




Post Hoc Tests

Multiple Comparisons

Dependent Variable: d

Scheffe
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95% Confidence

Mean Interval
() meldadenis  0) 7eldiadesie Difference  Std. Lower Upper
Ao Lo (I-)) Error Sig. Bound Bound
TaitAi 15,000 15,000-20,000 383" .091 .002 .10 .66
U 20,001-25,000 544 126 .001 .15 .94
25,000 - 30,000 372 .246 .685 -.39 1.13
UM
gl’jﬂLLGi 30,000 391 A17 .000 1.10 3.68
vy
15,000-20,000  lsitAiu 15,000 -383"  .091  .002 -.66 -.10
UM
20,001-25,000 161 127 .807 -.23 .55
25,000 - 30,000 -.011 247 1.000 =17 75
UM
g?ﬂLLGi 30,000 011 417 .000 g2 3.30
vy
20,001-25,000  LitAiu 15,000 -544" 126 .001 -.94 -15
UM
15,000-20,000 -.161 127 .807 -.55 23
25,000 - 30,000 =172 262 .980 -.98 .64
UM
ﬁy}\‘lLLGi 30,000 -.162 426 .001 .53 3.16

yrnauly



25,000 - 30,000 laliiiu 15,000
UIN UIN
15,000-20,000
20,001-25,000
Faust 30,000
iy
Faudt 30,000 Ll 15,000
umiuly UM
15,000-20,000

20,001-25,000

25,000 - 30,000

UM

94

-372

011
172
023

391

.011

-.162
.023

.246

.247
262
476

417

417

426
476

.685

1.000
.980
.001

.000

.000

.001
.001

-1.13

-75
-.64
.54

-3.68

-3.30

-3.16
-3.49

.39

a7
.98
3.49

-1.10

-12

-53
-54

*. The mean difference is significant at the 0.05 level.

Homogeneous Subsets

d

Scheffe?P

Subset for alpha = 0.05
seldaderoiion N 1 2
au 30,000 UmTuly i 1.85
20,001-25,000 57 3.69
15,000-20,000 161 3.86
25,000 - 30,000 U 12 3.87
T4ty 15,000 U 166 3.85
Sig. 1.000 .559

Means for groups in homogeneous subsets are displayed.

a. Uses Harmonic Mean Sample Size = 13.770.

b. The group sizes are unequal. The harmonic mean of the

group sizes is used. Type | error levels are not guaranteed.
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Variables Entered/Removed?

Variables Variables
Model Entered Removed Method
1 c5, cd, c2, c3, . Enter
c1b

a. Dependent Variable: d

b. All requested variables entered.

Model Summary
Adjusted R Std. Error of

Model R R Square Square the Estimate

1 9562 914 913 257

a. Predictors: (Constant), c5, c4, c2, c3, cl

ANOVA?®
Sum of
Model Squares df Mean Square F Sie.
1 Regression 278.588 5 55.718  842.435 .000°
Residual 26.059 394 .066
Total 304.646 399

a. Dependent Variable: d
b. Predictors: (Constant), c5, c4, c2, c3, cl



Unstandardized

Coefficients

Coefficients®

Standardized

Coefficients

Model B Std. Error t

1 (Constant) 217 .065 1.797 .043
cl 474 .040 468 2913 .000
c2 564 .032 .540 1.389 .000
c3 .043 036 .043 1.192 234
cd .088 .030 .091 2.902 .004
c5 141 036 142 3.927 .000

a. Dependent Variable: d
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