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Abstract

The objectives of this research were to study 1) the social media network use 

behavior of senior citizens in Mueang District, Chiang Mai Province; 2) their motivating 

factors for using social media networks;3) their satisfaction with social media networks; 

4)the relationships between demographic factors and elders’ satisfaction with social 

media networks; and5)the relationships between motivating factors and elders’ 

satisfaction with social media networks.

This was a survey research. The sample population was 40 0  senior citizens 

living in District, Chiang Mai Province, chosen through multi-stage sampling. Data 

were collected using questionnaire, and analyzed using percentage, mean, standard 

deviation, analysis of variance and Pearson’s correlated coefficient. 

The results showed that 1) The majority of samples used social media networks

through their mobile phones, facebook was used the most. Their main objective was to 

communicate with their family members. They reported using social media networks 

every day, usually in the evening. 2 ) The majority of sample’s motivation using social 

media networks because they perceived them as easy to use, convenient and up-to-date 

with the latest news. 3 ) The sampling group had a high level of satisfaction with them 

overall, and were particularly  satisfied with the aspect of having conversations to build 

close link and good relations with family members. 4) The demographic factors of age, 

educational level and monthly income were related to elders’ level of satisfaction with 

using social media networks to a statistically significant degree (p< 0.05). 5 ) Elders’ 

level of motivation to use social media networks was strongly related to elders’ level of 

satisfaction with using social media networks; with a correlation value of 0.916. 
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