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Independent Study title: Factors Affecting Foodpanda Service Behavior

in Nakhon Sawan City Municipality
Autor: Miss Teeranat Teesangdang; ID: 2613000740; Degree: Master of Business Administration;
Independent Study advisor: Dr.Rochaporn Chansawang, Associate Professor;

Academic year: 2019

Abstract

The purpose of this study were to study (1) the behavior of Foodpanda delivery service of
users in Nakhon Sawan City Municipality (2) marketing mix level of Foodpanda delivery service of users
in Nakhon Sawan City Municipality, and (3) the demographic factors affecting food delivery service
behavior of Foodpanda delivery service of users in Nakhon Sawan City Municipality

The population in the study was Foodpanda delivery services users of which consist of 82,990
people residing in Nakhon Sawan City Municipality. The sample size was calculated by using the Taro
Yamane formula with 398 samples by performing cluster sampling. The tools used for data collection was
questionnaires. The data analysis was using descriptive statistics: frequency, percentage, average, standard
deviation and for Statistical inference was t-test, F-test, and regression analysis.

The result of this study found that (1) the behavior of Foodpanda delivery service of users in
Nakhon Sawan City Municipality, mostly used the services 2-3 times per week by order food, drink, and
dessert for lunch to eat with other people at home (2) marketing mix level of Foodpanda delivery service of
users in Nakhon Sawan City Municipality was overall at the high level and all aspect also were high as
process aspect, people aspect, physical environment aspect, place aspect, price aspect, product aspect, and
promotion aspect respectively, and (3) the demographic of Foodpanda delivery services” users in Nakhon
Sawan City Municipality mostly were meal, age between 30-39 years old, single with level of education at
bachelor, work as employee at company/shop and having income between 10,001-15,000 baht and the
income related to the frequency of using Foodpanda delivery service with statistically significant at the 0.05

level.

Keywords: Foodpanda Delivery Service, Service Behavior, Marketing Mix
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