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Thesis title: The Influence of Brand Management and Integrated Marketing Communication on Consumer

Purchasing Decision in Thai Cosmetic Products through Social Network in Chonburi
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Abstract

This research aimed: (1) to study the level of purchasing decision in Thai consumers who
bought cosmetics products through social network in Chonburi; (2) to study the influence of brand
management on consumers purchasing decision in Thai cosmetic products through social network in Chonburi;
and (3) to examine the influence of integrated marketing communication on consumers purchasing decision
in Thai cosmetic products through social network in Chonburi.

This research was quantitative research. The population was generation Y in Chonburi
who has purchased cosmetics products through social network. The sample size determined by W.G
Cochran’s method was 400 respondents. Sampling method with convenience sampling was applied. The
primary data source was collected through online questionnaire. Statistics used in the analysis included
frequency, percentage, mean, standard deviation and multiple linear regression Analysis.

The results revealed that: (1) the level of purchasing decision in Thai consumers who
bought cosmetics products was at high level. By considering each field separately, consumers focused
most on products’ quality and products’ standard; (2) brand management in terms of brand loyalty,
brand awareness, and brand association was statistically significant affected on consumer purchasing
decision in Thai cosmetic products through social network in Chonburi at .05 level; and (3) integrated
marketing communication in terms of advertising and direct marketing was statistically significant
affected on consumer purchasing decision in Thai cosmetic products through social network in Chonburi

at .05 level.

Keywords: Brand Management, Integrated Marketing Communication, Thai Cosmetic Product,

Social Network
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