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Thesis title: MARKETING STRATEGIES AFFECTING TO PHONE CARD -
PURCHASING DECISION IN BANGKOK
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ABSTRACT

The purposes of this study were to {1) study general factors on economics
and demographic of consumers; (2) study the behavior of TOT card users; (3) study the
effect of marketing strategy upon TOT card buying decision ; {4) study the relationships
between demographic factors and consumer’s behavior on TOT card usage; and (5)
study the relationships between demographic factors and marketing strategy upon TOT.
card buying decision .

The sample consisted of 400 Bangkok consuméré with the minimum age of
15 years old and sample were selected by non-probability accidental sampling
technique. The data were coliected by using questionnaires. SPSS computer program
was used to calculate the frequency, percentage, mean and Chi-Square .

The study revealed that (1) product factor in term of technclogical
advancement is the influential marketing strategy affecting buyers’ decision for TOT
card user . For non- TOT card user , marketing strategy affecting puyers' decision is for
the purpose of substitution for coin-unavailability. (2) The consumer’s behavior on TGT
card usage with professicns and educational background were significantly at the 0.05
ievel. (3) The general factors on economics and demographic of consumers with
marketing strategy which affect consumers' buying decision were significantly at the

Q.05 level.

Keywords: Phoene card, Purchasing decision
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2.2 FaukuuwnAngsnguslna (Consumer Behavior Model)
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m’Lmnmmsmmmu’Lwawﬂmnmm 'imﬂmmwumumnm?mnmmn?umu (Stimulus) wm'Lu

]
=
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ﬁnﬂm:'ﬂ'au_ﬁ'a(Buyer’s characteristic)
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iadudA@nine{Psychological)

17

Buyer’s black
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v .
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P - -
'num'aunﬁmmau'h'n'aa:ﬁa( Buyer’s decision process)
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