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Independent Study title: Marketing Communication Affecting “Skinplants” Brand Perception
Organic Cosmetic Product in Bangkok Metropolis
Author: Miss Suphannee Suttiwong; ID: 2603002052; Degree: Master of Business Administration;

Independent Study advisor: Dr.Pavin Chinachoti, Assistant Profession; Academic year: 2018

Abstract

The purpose of this independent were to study (1) the level of marketing communication
factors and brand perception level of “Skinplants” organic cosmetic products to consumers in
Bangkok Metropolis, and (2) marketing communication factors affecting to the brand perception
of “Skinplants” organic cosmetic products of consumers in Bangkok Metropolis.

The population of this survey research was the service users at the department stores
in Bangkok Metropolis which sold the products of “Skinplants” brand. With unknown population,
the sample of 400 customers was selected by using W.G. Cochran formula. The questionnaire was
an instrument to collect the data. The statistics used for data analysis were frequency, percentage,
mean, standard deviation, and multiple regression.

The results of the study showed that (1) the level of marketing communication factors
and brand perception was overall at a moderate level, and (2) marketing communication factors
affecting to the brand perception of “Skinplants” organic cosmetic products of consumers in
Bangkok Metropolis. The advertising factors of promotion aspect, special events and experiences
aspect, sales by the sales staff aspect, and public relations aspect were able to predict the influence

of brand perception of “Skinplants” by 58.2 percent.

Keywords: Brand perception, Skinplants, Organic cosmetic products
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@ SKINPLANTS LUXURY PLANT ACTIVE FACIAL CARE |%>l§"t\le NATUROPATHY SKINCARE FOR EVERYONE
n
T : DEFENZA ™ P
(99.7%)

1 for dryness & sensitive skin |
Best for dryness & sensitive skin o5/

Absolutely Clean 'n Remover \§

DEFENZA Creom is
formudation of DEFENSIL PLUS, the patent n

Specificolly
fion from Switzerand which know for the best
n Y

A - Soften and mosturize the skin
- o - DEFENZA 3 0 -
: i ! sera - Notuoloctvs and ot bose ol wih
e e Agon 150 e Product Code : HE-DZ03 TR
Size:somi./ 150mi o omi  126¢s carion sie: 129 Pack: 3spe fcarion

ROSEHIP LIP BALM

=,
Incredible Instant Liffing & Filling Serum (992,
“Bye Bye Dark & Dry Lips® \Q,,y

This is the best doily matte lip balm freatment without lecving greasy feeling on your ip, It oiso
agelnes your lips

from axidotion.

Product Code : HF-1S01

Product Code : HE-RB04

Size : 30ml Pack : 12 pes./carton Size: 4.5g Pack : 60pcs./carton

Magic Eye & Lip Treatment Remover &2 & SHEABUTTERSOFT 100w )

: E Pure Shea Butter from natural 100% certiied by Ecocert guarantee 1 envionment scving,
BIER (L itcisaenriches wih Fatiy Ackd ond of hof noursh the ski mooth mafte
S0FTais ‘odorless, moisturizer and balances the skin cells. Togsther urish the skin

NON- Mineral Oil/ Petroleum o the skin very well
ngredient, aicchal, pre s ic dyes, it is fender
chicren's skins.

Product Code : HF-MELD4
Product Code : HE-SBO1

Size : 100mi Pack : 10 pes./carton Size:85g Pack : 40 pes./carton

Newirems

GON 2017 Py m=wmw,  Rosehip Oll Multi-Purpose (100%
) .

strolch marks, wrinkies, o

I|, T S i e oo bttt g
S e g
- »ol " free rodicols. iprove .

Product Code : HE-RH02-15
HE-

{ juct Code : HF-PWO05-30 Ed
i HF-PWO05-100 - 1
Size : 100mi Size : 15ml. / 30ml.

RHO2-30
Pack Size: 15ml. / 35pcs./carton
30ml. / 12pcs./carton

We believe in the power energy of natural that wil keep your beauty last s we apply advance fechnology fo organic
and natural

SK"\]PI_ANTS NATURAL ENERGY TO BEAUTY THAT LAST! Sl.ll @ S—
Main ingredients approved by . @ ‘\9 Certified
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