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Independent Study title: Factors Related to Buying Decision of 4-5 Star Stand-alone
Hotels of European Tourists in Phuket Province
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Abstract

The objectives of tshis study were: (1) to study the marketing mix factors
of 4-5 star stand-alone hotels of European tourists in Phuket Province; (2) to compare
opinions toward buying decision process of 4-5 star stand-alone hotels of European
tourists in Phuket Province, classified by their personal charateristics; and (3) to study
factors related to the buying decision process factors of 4-5 star stand-alone hotels of
European tourists in Phuket Province.

This study was a survey research. The population was 4,148,194 European
tourists who travelled to Phuket from January to October 2018. The sample size was
calculated by Taro Yamane Formula, as a total of 200 samples using a quota sampling
method. A questionnaire on the marketing mix factors and consumers’ decision-making
process was used for data collection. Descriptive statistical analysis included frequency,
mean, standard deviation, t-test, ANOVA, and inferential statistical analysis were t-test,
F-test, and Pearson correlation.

The results showed that (1) the respondents perceived the importance level
of overall marketing mix factors at a high level. Personnel, physical appearance,
process, price and products factors were at a high level while place and promotion
factors were perceived as moderately important. (2) The respondents with different
education and occupation had different buying decision-making process at statistical
significance of 0.01 level. (3) Promotion, personnel, service process, and physical
evidence factors of the marketing mix factors had a significantly positive relationship
to the consumers’ buying decision-making process at a moderate level (p > 0.01).

Keywords: Marketing Mix Factor, Buying Decision-making Process, 4-5 Star
Stand-alone Hotel
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Management Science
Sukhothai Thammathirat University
Questionnaire

Topic: The factors that are related to the decision to choose a 4-5 star (not chain hotels) of

European tourists in Phuket

Statement: The questionnaire has 3 parts as follows
Part 1 Personal Information
Part 2: The importance of each aspect of Marketing Mix (7Ps)

Part 3: Importance of Decision to buy products or use services

Any enquiries or asking more about the questionnaire, please contact directly to the researcher,

Mr. Peerawut Kunchorn at 081-7874386.
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Management Science
Sukhothai Thammathirat University

Amphoe Pak Kret, Nonthaburi 11120

28 March 2019

Subject: Requesting help to answer questionnaires, collecting data for research

Dear respondents,

I, Mr. Perawut Kunchorn Na Ayuthaya, Master of Business Administration Program Management Science
Sukhothai Thammathirat University Is conducting a research study on "The factors that are related to the
decision to choose a 4-5 star (not chain hotels) of European tourists in Phuket” under the direction of Assoc.
Prof. Dr. Ranee Isichikun as a research advisor. The objective for this research study is 1) to study the
marketing mix factors of 4-5 star (not chain hotels)of European tourists in Phuket. 2) to study the opinions of
European tourists about the decision to choose a 4-5 star hotel in Phuket. 3) to study the factors that are related

to the decision to choose a 4-5 star (not chain hotels) for European tourists in Phuket.

This research will be successful because of the cooperation from the target groups, including European tourists
in Phuket who stay at 4-5 star hotels. I would like to thank you for your help in giving data. That matches the
reality by certifying that the information obtained from the questionnaire response will be kept confidential and
will be presented only in the overall research report which if you have any questions or ask for more

information about the exam form, please contact at 081-7874386.

I sincerely hope that you will give your courtesy and thank you for this opportunity.

Yours sincerely

Mr. Peerawut Kunchorn Na Ayuthaya

Master's student
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Master of Business Administration Program students
RN I VEIIINTIY
Sukhothai Thammathirat University

wuFeuMINeMTITe

Questionnaire for research

A o Aa o v Jo v A A = J = [
1393 ﬂﬁ]ﬁ]ﬂ‘ﬂuﬂﬁ]n\lﬁuwu‘ﬁﬂﬂﬂTi@]ﬂﬁuiﬂlaﬂﬂjiﬂuim/iﬁ@i‘ﬂ HUUIAYITEAU 4-5 A1
o 1 A @ @ <
Glli’Nl!ﬂ‘V]ﬂﬂlﬂﬂ?%??@jiﬂiuﬁlﬂﬁﬁﬂ{]mﬁ
Topic: Factors related to the decision to choose a Stand-along 4-5 star hotel/resort for European

tourists in Phuket

Part 1: Personal information

1. Gender
[ Male [ Female

2. Age
D 25-35 years D 36-45 years
| 46-55 years | over 55 years

3. Education

| Up to High School [ Bachelor degree

[ Master degree and above

4. Current occupation

| Employee [ Retire

D Student D Government Service

O Self-employed



Part 2:
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5. Monthly income
[ Us$ 3,000 or below L] Us$ 3,000 — 5,000

L] us$ 5,000 — 6,500 [ above US$ 6,501

6. How many times per year for holidays?

D one time D two times

D three times D four times and more

7. Travelling with

[ atone O couples

] family [ friends

The level of importance of each perspective on Marketing Mix (7Ps) Instruction:

Please rate the level of importance

5 is the most
highest or the
o 13 , most
ITAUANNANIAYVDIUAASHNND
important
The level of importance of each perspective
1 is the lowest

or the least

important

5141321

Product/ Service Factors

1.1 Accommodation Reputation

1.2 Many room categories to choose from

1.3 Variety on room facilities

1.4 clean and beautiful rooms
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Price Factors

2.1 Price suitable for the rooms and services received

2.2 Clear pricing for rooms / accommodations and services

2.3 Variety of room prices to choose from

2.4 Room rates suitable for the duration of stay

Place/Distribution Factors

3.1 Many information channels about accommodation for tourists

3.2 Reservation service on the internet

3.3 Reservation service through travel agents

Marketing Promotion Factors

4.1 Seasonal sales promotions

4.2 Hotel packages for tour groups

4.3 discounts / promotions for regular customers

4.4 Price discount when customers stay longer or stay in groups

Service Staff Factors

5.1 Service with smiling, polite, good behavior

5.2 Providing fast service

5.3 Service with accurate and according to guest expectation

Service process factors

6.1 Fast service of reservation room supply and check out

6.2 Providing sufficient number of staff for tourist service

6.3 Services to provide information that tourists need

Physical factors

7.1 The atmosphere around the accommodation area

7.2 Strength and security of the accommodation

7.3 Availability of Wi-Fi, meeting rooms, souvenir shops
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Part 3: The importance level of each perspective on Consumer Decision-Making Process

Instruction: Please rate the level of importance

5 is the most

highest or the
ITAVANNA YU INAATYNNDI most important
The level of importance of each perspective 1 is the lowest

or the least

important

514321

Problem or Need Recognition

1.1 Accommodation that offers new things to meet the needs of

consumers

1. | 1.2 Information received affecting the decision to choose accommodation

1.3 Reference group affecting the decision to choose accommodation

1.4 Offering discounts or promotions affecting the decision to choose

accommodation

Information Searching

2.1 You give priority from the reference information in deciding on

accommodation

2.2 In deciding on accommodation, the most importance is the name of

2. the hotel

2.3 You will find more deeply information about accommodation before

staying.

2.4 You will not believe in any information, only direct experience from

your stay
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Evaluation of Alternative

3.1 In evaluating options You will bring the selected accommodation to

compare the benefits you will receive

3. | 3.2 The most important, you evaluate the accommodation, by looking at

the price.

3.3.You evaluate accommodation by satisfaction, trust, and property of

the hotel.

Purchasing Decision

4.1 You decide to choose accommodation from the value of the price paid

mainly

4. | 4.2 You decide to choose accommodation from the location mainly

4.3 You decide to choose accommodation from discount and promotion

mainly

4.4 You decide to choose accommodation from the price mainly

Post-Purchase Behavior

5.1 You expect to get high satisfaction by using the service

5.2 When you are impressed, you will often return to use the service again

5.3 You will often use social media to comment after using the service

Open ended questions:
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