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Abstract

The objectives of this study were (1) to study the personal factors of
customers who drank coffee in Nonthaburi province; (2) to study the important level
of marketing mix factors of coffee shop; and (3) to compare the difference of
marketing mix factors classified by personal factors.

This study is a survey research. The population is consumers who drank
coffee in Nonthaburi province. The sample size was 400 customers selected by
convenience sampling method and was calculated by Cochran’s formula. The data
was collected by using a questionnaire and was analyzed by using percentage, means,
standard deviation, t-Test and F-test.

The results showed that (1) most customers were females with aged 19-40,
bachelor's degree or equivalent, single, government official and state enterprise
employees, salary lower than 20,000 Baht; (2) the process factor was the most
important marketing mix factor and the second one was the physical factor. While the
personnel, product, price, place, and promotion factors were important at the high
level; and (3) product, price, personnel and process factors were different at the
statistical significant 0.05 except place, promotion and physical factors were the same
when compared with personal factors.

Keywords: Marketing mix, Consumer, Coffee, Nonthaburi province
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AU1AUN A d01un I 01y ITAUMIANET 813N 51014 BeReIMTAATIZTIFIUT N 1Y
ADATFINTTUU AL ADAITIOYNIY AD MINAAOVA T-test 1AZ F- test TAgNITD1ITA
' o X 2 ' a Aaa A ! (g 1 ' v
anumnzaunsilsu minulazeoniunaulsoaszlionswased e lunanaieny

[ @ [ [

' H Y
NszauisdAYNadanIzal 0.05 Taglladeaiuyananail

M3 4.3 MsaneulFeuieuanuuananuestatedauyana (we) nuiadediuilseau

N30

todeaivudszan

o] T-test P
mamsaaavesguslananu

MU UN (Product) -553 580
AU (Price) -1.811 072
Saeuiymssas v (Place) -3.519 .000
MUMSTLAINNMINAA (Promotion) -2.445 015
AMUYAAINT (People) -538 591
mMumMIasaazinauemIman -3.466 .001
(Physical evidence and presentation)
mMuiladenszuIumMs (Process) -1.939 053
wglausadendenumiin 735 463
Uszinnueamuniiay -1.855 064
szorlumsdemsnumay -.502 616
Franarlumsay 324 746

aoun 355 723
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< '
A1TNN 4.3 (919)

adeaiulszan
v A T-test P
MamsaaaveIguslnanim

IMANAUDINTFOLALNUN -1.702 .090
= = d'd 1 j‘

answalaninanomssonil 2.872 004
= j‘ ]

IMIBo0e19 19 -.035 972

A =2 = ' v 1 o [
AT NN 4.4 ﬂ1iﬁﬂ‘]§lﬂlﬁ'ﬁmmﬁl’Uﬂ'ﬂlleﬂ@]N"llfNﬂﬂ%ﬂﬁﬁuuﬂﬂﬁ (ADIUNIN) nuiladeaiu

szaumsnain

adeaiuilszan T-test P

Y A
‘Vl"l\‘lﬂ]‘iﬂﬁ”lﬂﬂl@\‘lﬁjﬂ'iiﬂﬂﬂ]!!w

MunaRSUN (Product) 332 740
A1131A (Price) 2.790 066
Suaeuimasas g (Place) 2.308 022
MUMTAUAINNIAAIA (Promotion) 3.680 .000
AUYAAINS (People) 964 336
MuUMIas ez aUeMIMEMn -743 458

(Physical evidence and presentation)

MuiadenszuINM3 (Process) -1.645 102
wiglavhuSadendenuman - 443 658
Uszianuosmunliiay 2.009 045
syorumsdensmumay 3.922 .000
Fraarlunsa 6.239 .000
aouimnu 4322 000
MANAYBIMIFOUANN LM 3.824 .000
Snwalaitinadomsaonil 3.138 002

IimMsdendials 1.844 066
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A =2 = 1 v 1 [ v 1
AT NN 4.5 ﬂ1iﬁﬂy1ﬂﬁﬂlnﬂ8Uﬂ?1wu@ﬂ@Wﬁm@ﬂﬂﬂ%ﬂﬁ?uuﬂﬂﬁ(@1Q)ﬂﬂﬂﬂ%8ﬁ3uﬂ§$ﬁu

NNNITINANA
Sum of Mean
df F
Squares Square
malatuSadende  Between 8734 3 20911 3.303 020
M Groups
Within 349.016 396 .881
Groups
Total 357.750 399
Uszianvesnuniian  Between 11.994 3 3.998 6.971 .000
Groups
Within 227.116 396 574
Groups
Total 239.110 399
izaﬂumic‘gamimuw Between 25.573 3 8524 5.587 .001
ﬁu Groups
Within 604.177 396  1.526
Groups
Total 629.750 399
Gﬁ’gmaﬂumiﬁu Between 79.113 3 26371 17.919 .000
Groups
Within 582.797 396 1.472
Groups
Total 661.910 399
ﬁmu‘ﬁ%’mmuﬂ Between 279 3 .093 110 954
Groups
Within 334.111 396 .844
Groups
Total 334390 399
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Sum of Mean
df F
Squares Square

m&;wammmsmuﬁu Between 9.009 3 3.003 4.293 .005
N Groups

Within 276.981 396 .699

Groups

Total 285.990 399
dnwalaifinadems  Between 4215 3 1.405 2.018 111
Fonul Groups

Within 275775 396 .696

Groups

Total 279.990 399
ﬁﬂﬁ%ﬂﬂfﬁﬂi Between .500 3 167 12.212 .000

Groups

Within 5.410 396 .014

Groups

Total 5910 399
ﬁ1uwaﬂﬁ’m“ﬁ)(Product) Between .674 3 225 .681 .564

Groups

Within 130.570 396 330

Groups

Total 131.244 399
AU (Price) Between 9.460 3 3.153 5.269 .001

Groups

Within 236.989 396 .598

Groups

Total 246.449 399
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Sum of Mean
df F
Squares Square

ﬁlmﬁmuﬁ/miﬁlﬂ Between 10.204 3 3.401 10.634 .000
1MUY (Place) Groups

Within 126.658 396 320

Groups

Total 136.862 399
AMuUMIAUATY Between 14.282 3 4761 6.207 .000
1159019 (Promotion) Groups

Within 303.703 396 167

Groups

Total 317.984 399
@’ﬁuuﬂmﬂi (People) Between 4.889 3 1.630 5.490 .001

Groups

Within 117.551 396 297

Groups

Total 122.440 399
aumsaiaz Between 3526 3 1175 3.202 023
UUTUBNWMENIN Groups
(Physical evidence and Within 145.384 396 367
presentation) Groups

Total 148.910 399
AMuadenszuIumMs Between 754 3 251 1.323 266
(Process) Groups

Within 75.240 396 190

Groups

Total 75.994 399
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Sum of Mean
Squares df Square F Sig.

g lamuIuaen  Between 8.395 3 2.798 3.172 024
Homulay Groups

Within 349.355 396 882

Groups

Total 357.750 399
szinnvoanunl  Between 10.722 3 3.574 6.197 .000
‘ﬁﬁu Groups

Within 228.388 396 577

Groups

Total 239.110 399
520z luMs¥eMs  Between 24.730 3 8.243 5.395 001
ﬂ”lLL‘Né?J Groups

Within 605.020 396 1.528

Groups

Total 629.750 399
Fravalumsan  Between 55.081 3 18.360 11.981 .000

Groups

Within 606.829 396 1.532

Groups

Total 661.910 399
aoiwnul Between 9.069 3 3.023 3.680 012

Groups

Within 325.321 396 .822

Groups

Total 334.390 399
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Sum of Mean
Squares df Square F Sig.

IMONAUDINIT Between 3.584 3 1.195 1.675 172
FoUAUNIUM Groups

Within 282.406 396 713

Groups

Total 285.990 399
anwalafiina  Between 3.482 3 1.161 1.662 175
Aomsdon Groups

Within 276.508 396 .698

Groups

Total 279.990 399
ﬁm’i%@@fi”lﬂi Between 988 3 329 26.492 .000

Groups

Within 4.922 396 012

Groups

Total 5.910 399
ﬁ’mwaﬂﬁ’m% Between 1.602 3 534 1.631 182
(Product) Groups

Within 129.643 396 327

Groups

Total 131.244 399
AU (Price) Between 6.955 3 2.318 3.833 .010

Groups

Within 239.494 396 .605

Groups

Total 246.449 399
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AN 4.6 (919)

Sum of Mean
Squares df Square F Sig.

Sudui/nITa  Between 2256 3 752 2213 086
1NN (Place) Groups

Within 134.606 396 .340

Groups

Total 136.862 399
MUMIAUTTY Between 4.838 3 1.613 2.039 .108
N1TIAND1A Groups
(Promotion) Within 313.146 396 791

Groups

Total 317.984 399
AMUYAINS Between 4.077 3 1.359 4.546 004
(People) Groups

Within 118.363 396 299

Groups

Total 122.440 399
MUMIASAL  Between 2.199 3 733 1.979 117
UUAUDIN Groups
NIYNIN Within 146.711 396 370
(Physical evidence  Groups
and presentation) Total 148.910 399
auilade Between 1.087 3 362 1.916 126
NITUVIUNIT Groups
(Process) Within 74.907 396 .189

Groups

Total 75.994 399
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ti' = = 1 3 1 =) o % 1
AT NN 4.7 ﬂﬁﬁﬂ‘]&ﬂlﬂ%ﬁmmEJ‘Uﬂ’JnJL!@]ﬂ@]N"’ll’ﬂ\iﬂﬂ%EJﬁ’Juuﬂﬂﬁ (@19N) nuiladedau

szaumanaia
Sum of Mean
Squares df Square F Sig.
g lamuIuaen  Between 6.378 3 2.126 2.396 068
Homulay Groups
Within 351.372 396 887
Groups
Total 357.750 399
szinnvoanunl  Between 3.652 3 1217 2.047 107
‘ﬁﬁu Groups
Within 235.458 396 595
Groups
Total 239.110 399
szozlumsae Between 19.834 3 6.611 4.293 005
ﬂ”lLL‘Né?J Groups
Within 609.916 396 1.540
Groups
Total 629.750 399
Fravalumsan  Between 58.242 3 19.414 12.735 .000
Groups
Within 603.668 396 1.524
Groups
Total 661.910 399
aoiwnul Between 6.283 3 2.094 2.528 057
Groups
Within 328.107 396 .829
Groups
Total 334.390 399
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Sum of Mean
Squares df Square F Sig.

IMONAUDINIT Between 1.218 3 406 .565 .639
FoUAUNIUM Groups

Within 284.772 396 719

Groups

Total 285.990 399
anwalafiina  Between 549 3 183 259 855
Aomsdon Groups

Within 279.441 396 706

Groups

Total 279.990 399
Imsteed1els  Between 085 3 028 1.930 124

Groups

Within 5.825 396 015

Groups

Total 5.910 399
ﬁ’mwaﬂﬁ’mqﬁ' Between 1.740 3 .580 1.774 152
(Product) Groups

Within 129.504 396 327

Groups

Total 131.244 399
AU (Price) Between 25.178 3 8.393 15.020 .000

Groups

Within 221.272 396 559

Groups

Total 246.449 399
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Sum of Mean
Squares df Square F Sig.

Sudui/nITa  Between 2237 3 746 2.193 088
1NN (Place) Groups

Within 134.625 396 .340

Groups

Total 136.862 399
MUMIAUTTY Between 22.041 3 7.347 9.831 .000
N1TIAND1A Groups
(Promotion) Within 295.944 396 747

Groups

Total 317.984 399
AMUYAINS Between 2.137 3 712 2345 072
(People) Groups

Within 120.303 396 304

Groups

Total 122.440 399
MUMIASAL  Between 2.627 3 876 2371 070
UUAUDIN Groups
NIYNIN Within 146.283 396 369
(Physical evidence  Groups
and presentation) Total 148.910 399
auilade Between 496 3 165 .868 458
NITUVIUNIT Groups
(Process) Within 75.498 396 .191

Groups

Total 75.994 399
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~ = = 1 v 1 I v 1
ATINN 4.8 ﬂﬁﬁﬂ‘]&ﬂlﬂ%ﬁmmEJ‘Uﬂ’JnJLL@]ﬂ@lN"llfNﬂﬂ%EJﬁ’Juuﬂﬂﬁ(iWﬂvlﬂ)ﬂUﬂﬂ%ﬂﬁ?u

szaumanaia
Sum of Mean
Squares df Square F Sig.
1 laMuIuaen  Between 11.370 4 2.843 3242 012
Fomulay Groups
Within 346.380 395 877
Groups
Total 357.750 399
Usztnnvosniuvl  Between 14.579 4 3.645 6.412 .000
‘ﬁﬁu Groups
Within 224.531 395 568
Groups
Total 239.110 399
szozlumsae Between 18.446 4 4.611 2.980 019
M3l Groups
Within 611.304 395 1.548
Groups
Total 629.750 399
Fr99a1luMsAY  Between 13.660 4 3.415 2.081 083
Groups
Within 648.250 395 1.641
Groups
Total 661.910 399
aowiunuil Between 4.540 4 1.135 1.359 247
Groups
Within 329.850 395 .835
Groups
Total 334.390 399
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Sum of Mean
Squares df Square F Sig.

IMANAUDINTG Between 2.456 4 .614 .855 491
FoUAUNIUM Groups

Within 283.534 395 718

Groups

Total 285.990 399
dnSwalafiiiva  Between 10.716 4 2.679 3.930 004
Aomsdon Groups

Within 269.274 395 .682

Groups

Total 279.990 399
Imsdeedials  Between 450 4 113 8.146 000

Groups

Within 5.460 395 014

Groups

Total 5.910 399
ﬁ’mwﬁﬂﬁ’mw{ Between 2.767 4 .692 2.127 .077
(Product) Groups

Within 128.477 395 325

Groups

Total 131.244 399
AU (Price) Between 65917 4 16.479 36.056 .000

Groups

Within 180.533 395 457

Groups

Total 246.449 399
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Sum of Mean
Squares df Square F Sig.

ARSI Between 26.898 4 6.724 24154 000
DA U1 Groups
(Place) Within 109.965 395 278

Groups

Total 136.862 399
MUMIAUTTY Between 63.278 4 15.820 24.533 .000
N1TIAND1A Groups
(Promotion) Within 254.706 395 .645

Groups

Total 317.984 399
AMUYAINS Between 11.077 4 2.769 9.822 000
(People) Groups

Within 111.363 395 282

Groups

Total 122.440 399
MUMIAS AT Between 4.958 4 1.239 3.401 009
UNAUDIN Groups
NIYNIN Within 143.952 395 364
(Physical evidence  Groups
and presentation)  Total 148.910 399
auilade Between 1.986 4 497 2.650 .033
NITUIUNIT Groups
(Process) Within 74.008 395 .187

Groups

Total 75.994 399
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1LAINA X X v v X v X
2. UADTUNN x v v v X X X
3. 4107 X v v v v v X
4. MumMsnm x v X X v x X
5.AUDITN X v X v X X X
6.amswla v v v v v v v

VINeIHMG 1AT0aMINE X 11nee Tnnuuanan v linuanuuaneis
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LEINIGRL
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VOVIUAVOINIANEIIEANTUMSANE RN UM Neg TuTanIauuniys
Taglinquilszminadhuuelumsdnuine faunedysndunluwadariauunys Fan
a ¥ a 13 a {
v Taanwdlludu vazidende ldus Tnauens1unie linaw guanez Iddoyaly
HUVADUDIY AIUNITFNAIDE1 LUDAZAIN (Convenience Sampling) 1ABIAONAIDEIUNIZ
ANMUAZAIN 130410ADNTANHI9INYT2HNTFIMUIUMITIUIUAIE199 Tins 1w 1uIu
529105 91NgATYBI W.G Cochran 1a@70819 400 AL 91nMIsuInTenuudeUnIy'la
{ ' I I a
dsgannsnldnnuiudiodluine 136 au dungjs 264 au
A4 A Aq 9 < ) Y . . o <,
wyedlioNnlFlumanususmdoya 19unaeUnIN (Questionnaire) 914U 4009111

[ o

Y=L Yo A I ) Y Yo v a d
E‘!ﬁﬂ(ﬂ11@@1Luu’f]’]ﬁlﬂuﬁjﬂﬁjum@yaﬂjﬂ@uyﬂq llﬂﬁﬂ NITADUITUITIUIU 400 RUU ﬂﬂlﬂu

Y

1 o A 1 aa a 4 aa aAa
100% lufigayie masduiiunsaedoya ldadalunisinsizidoya dreadaFanssann
) 19 — . 4N a Y 9 aa
launiosay (Percentage), x (Median) SD (Standard deviation) HA£N1TUATIEHUDYAAIUTDA
weoyuu laun nsnadey AU IUNIURST T-test 1AL F-test One —way ANOVA

= a 9 Y o v w dy
ﬁ'?ﬂﬂﬁﬂﬁ?ﬂﬂﬁﬂﬁﬁﬂ‘hﬂ GRMERETT u,axmamuauux"lﬂmumﬂumu
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1. aglwamsfin

= & Y ¢ = vo X
HamsAnpIasaNazagranuinglszaenvesmsanu lddall
1.1 Yadearuynnavesdudlaanullumuadaviauunys

= 1 1 0 % 1 & g 1
mﬂﬂ1iﬂﬂB”IW‘]J’JWﬂQEJ‘]Jiz%”IﬂﬁHHTJu 400 AIDY ‘]Ji%“lf"lﬂi%ﬁlﬂl!ﬂijll

=

Frodfigone IdamIng) seidnuuzaall
1) flumemae Yovaz 66.00
2) Wludiiengsznang 19 -407 Fevaz 53.00
3) Wludiimsdnegluszdnlinaned Jovay 52.50

4) Fluaulaa Yosaz 74.50

a

I Y = o o [ a Y

5) iWudiienBwsusms /shnusgiamne Seoaz 46.00
< { o '

6) HuinTT18'1861n91 20,000 VN

QU

3
9
$ouaz 60.00
[ o v [
1.2 szauanudngvestdaaivilszaumnaiavesirunul
nnmsfneIuTatenemsaaia (7P) mudnuanudinyuiniige
= [ d’ 1 o [ =% [ dy

(5) mimum”lumﬂmu (1) azuanyUZAIU

1) asedunszuIums (Process)

2) Jademsadaaziinauenanmenn (Physical evidence and Presentation)

3) MadeduynaIng (People)
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