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Independent Study title: Factors Relating the Intention to Repurchase Industrial Computer of
W.J. Technology Company Limited
Author: Mr. Songkiat Apichai; ID: 2563003439; Degree: Master of Business Administration;

Independent Study advisor: Dr. Suree Khemthong, Assistant Professor; Academic year: 2015

Abstract

The objectives of this study were:(1) to examine the intention to repurchase industrial
computers; (2) to study the buying behavior of customers on industrial computer; (3) to analyze
the relationship between customer profile and the intention to repurchase; (4) to investigate the
relationship between buying behavior and the intention to repurchase; and (5) to explore the
relationship between marketing mix and the intention to repurchase.

The number of population was customers who had bought industrial computers from
the W.J. Technology Company during May 2016-June 2016, approximately 285 enterprises. The
sample selected by purposive sampling method consisted of 167 respondents. Survey questionnaires
were used as an instrument to collect data. Data were analyze by descriptive statistics including
frequency, percentage, standard deviation, and inferential statistics including Chi-Square and
Pearson correlation.

The result showed that: (1) overall of the intentions to repurchase of industrial computer
were at the high level; (2) in terms of purchasing behavior, it was found that most customers selected
to buy industrial computers for their new projects, be impressed with the sale person‘s service. In
addition, computers’ users were persons who made a decision to buy products, and most bought
9-12 times per year, with 2-3 sets in each time. (3) There was no statistically significant relationship
between customer profile and the intention to repurchase. (4) Also, there was no statistically
significant relationship between buying behavior and the intention to repurchase. (5) However, it
was found that a statistically significant positive relationship between marketing mix factors and
intention to repurchase at 0.05 level, especially marketing mix factors of product, price, promotion,

process, people, and physical evidence.

Keywords: Marketing mix, Intention to Repurchase, Industrial Computer
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