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Abstract

The objectives of the study were (1) to study personal factors of dental
patients; (2) to study the customer behavior for receiving service; (3) to study
marketing mix factors affecting customers’ decision for receiving service; (4) to study
the relationship between personal factors and the customer behavior for receiving
service; and (5) to study problems of dental services.

The study was a survey research. Population was the patients of dental
clinics or dental service in the hospitals. The sample was 400 patients selected by
using convenience sampling method. Questionnaires were used for data collection.
The data was analyzed by using both descriptive statistics: frequency, percentage,
mean, and standard deviation and inferential statistic: chi-square.

The results showed that (1) most of dental patients were female, aged 25-
40 years, lower educational degrees, private employees, income 10,001-25,000 THB;
(2) most of dental patients received the general dental service; selected the trusted
clinics or hospitals; made decision by themselves; selected service time in the
morning between Monday to Friday; selected the government hospitals; and received
service irregularly; and (3) service, place, and price were the most important
marketing mix factors affecting patients’ decision making while marketing
communication was important at the moderate level; (4) gender, education
background, and income did not relate to the customer behavior for receiving service
whereas age and occupation related to the customer behavior for receiving service at
the statistically significant 0.05 level; and (5) the most important problem of dental
service was an expensive charge compared with the quality.

Keywords: consumer behavior, dental service, Pluakdaeng sub-district
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